
LET’S TALK ABOUT FUEL EFFICIENCY
When buying a car today many people focus on fuel economy, 
usually referred to as miles per gallon. Fuel economy is so 
important to us that we will even increase the amount we’re 
willing to spend on a car in the name of going further with the 
same amount of gas.

Why is it we focus on how many miles can be driven per gallon 
of gas used? There are two primary factors related to our 
desire for great gas mileage:

FEWER TRIPS TO THE GAS STATION
The more miles we can drive per gallon means we don’t need 
to fill up as often, which saves us money by reducing overall 
fuel usage.

ENVIRONMENTALLY FRIENDLY
Using less gas produces fewer carbon emissions, which reduces 
our individual carbon footprint and is better for the environment.

NOW, LET’S TALK ABOUT STRETCH WRAP
Reducing stretch film costs is something that every company 
using it wants to achieve. There is one problem though, many 
companies are looking at it on a cost per roll basis.

Now, you may be thinking to yourself, “That’s how I have been 
assessing my stretch film spending, what gives?”

Don’t be offended! Assessing stretch film costs and usage on 
a per-roll basis is a straight-forward method and therefore the 
method that companies naturally want to use:

“I need to buy X.”
“X costs Y dollars.”

“If I am able to obtain X for fewer than Y dollars, I will reduce 
spending on X, saving my company money.”

However, there is a more effective way to assess your stretch 
film spending and usage: Cost per load.

WHAT IS COST PER LOAD?
Cost per load is looking at the cost of stretch film, in ounces, 
being used on every load/pallet that you are stretch wrapping 
within your facility.

WHY IS COST PER LOAD A MORE EFFECTIVE  WAY TO 
LOOK AT STRETCH FILM PURCHASING AND USAGE?
 When using cost per roll, you look at how many rolls are used 
in a given time frame and try to buy that amount of rolls at the 
lowest cost possible. By determining the cost of stretch wrap 
used on each load, you gain visibility into what those rolls you’re 
buying are really costing you. This allows you to accurately 
compare them to different stretch films objectively, rather than 
solely based on the price of each roll which can be deceiving.

WHY DID WE TALK ABOUT CARS EARLIER?
Automobile manufacturers conduct considerable amounts 
of research and development to enhance the engines in 
their cars and improve fuel efficiency, just like stretch film 
manufacturers have done to improve load containment, 
holding force, and puncture resistance.

WHY IS IT THAT CAR OWNERS ARE WILLING TO SPEND 
MORE ON A MORE FUEL EFFICIENT CAR?
Because they have a metric, miles per gallon, that they are 
able to discern value from. Car owners understand that even if 
a car costs more than they expected, if it is more fuel efficient, 
they can save a substantial amount of money by driving it, as 
opposed to a cheaper, less fuel efficient model.
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COST PER LOAD
DRIVING SAVINGS ON STRETCH FILM :

COST PER LOAD IS THE MILES PER GALLON 
OF STRETCH FILMS
By adopting a per-load cost assessment of your company’s stretch 
film usage and spending, you gain a metric by which to gauge it. 
Being able to properly measure the amount of stretch film used on 
each load offers new visibility into the benefits of purchasing more 
advanced stretch film, just like car owners are able to determine 
the value associated with better fuel efficiency when buying a car. 



SCENARIO 1
ABC Company is buying stretch film at $40.00 per roll. A new 
supplier comes in and offers them a new type of stretch film at 
$48.00 per roll, explaining that using this type of film will reduce 
the cost per load. ABC Company passes on the new stretch film 
because it is $8.00 more expensive than what they’re currently 
buying, which they believe would mean an increase how much 
they spend on stretch film.

SCENARIO 2
XYZ Company is also buying stretch film at $40.00 a roll. A new 
supplier comes in and offers them a new type of stretch film at 
$48.00 per roll as well, and explains that using this type of film will 
reduce the cost per load. XYZ Company knows how much stretch 
film it is using on each load, about 16 ounces, and requests a 
test of the new film for comparison. The results conclude that the 
new stretch film uses only 9 ounces of film, 7 ounces less than the 
current film XYZ is using, a 44% reduction. Despite being more 
expensive, the new film stretched the cost of each roll over many 
more loads than the stretch film XYZ was using, meaning fewer 
rolls were needed for the same amount of loads, reducing the 
amount of rolls XYZ needed to purchase. The new stretch film 
also allowed them to reduce the waste the company produced by 
7 ounces per load, a considerable amount annually.

ANALYSIS
ABC Company passed on the newer stretch film strictly based on the 
price per roll. They lacked insight into the cost of stretch film on a per 
load basis. Ironically, ABC Company missed an opportunity to save 
money on their stretch film spending due to the belief that a higher 
cost per roll would result in higher spending on stretch film overall.

XYZ Company did assess their stretch film on a cost per load 
basis, which enabled them to determine that despite costing more 
per roll, the new stretch film was more cost effective and would 
generate savings for the company, as well as reduce the amount 
of waste they produced. Even though the new film was 17% more 
expensive, it reduced stretch film used per load by 44%.

** These are two real world situations we have come across at PackSmart.**

CONCLUSION
Imagine shopping for a car without 
considering the fuel efficiency of your 
options; the likelihood of that car costing 
you more than you bargained for at the 
pump would be significant. Using cost 
per load equips you with a metric that 
allows you to compare apples to apples 
on your stretch film costs when a new 
stretch film option is presented, keeping 
you from overspending and driving new 
savings for your company.

Call us today at 630.262.6600 
to learn more!
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